


THE CO-OPERATIVE BANK ROLE PROFILE

Please read the Role Profile Template Guidelines for further guidance on completion.
	ROLE TITLE:

	SEO Manager 

	DATE CREATED:

	17th February 2026
	CREATED BY:
	Lindsay Smith

	ROLE REPORTS TO:
(Role title)
	Senior Manager Digital & SEO
	LOCATION:
	Coventry / Manchester 

	GRADE/PROPOSED GRADE:
	P2
	

	REGULATORY CATEGORY:  

Senior Management Function          No

Certified                                            No          

Material Risk Taker (MRT)               No


	PURPOSE: (This should be one clear statement summarising the unique contribution of this role to the organisation)

Leads in development and implementation of digital marketing strategies SEO, SEM and PPC to drive customer acquisition and retention, building and maintaining brand presence.

Manage and drive continuous development of the digital marketing team and support the digital team to ensure the website is fully optimised for search. Expand skill set enabling innovation and agility to improve ways of working to meet the growth needs and aspirations of the business.


	KEY ACCOUNTABILITIES: (Focus on the targets and outcomes aligning to the bank scorecard where applicable and ensuring a risk accountability is included in all roles)

CUSTOMER:
· Lead in the development of digital marketing strategies with a focus on KPIs, website traffic and new customers delivering positive customer experiences and journeys. 
· Lead in the continuous test and learn approach, developing and delivering innovative growth strategies to reach new and evolving target audiences
· Lead in a performance driven, data led culture to inform and drive continuous optimisation through test, learn and improve
· Lead in the analysis of user behaviour and search trends specific to key target audiences to developing strategies to increase organic traffic
· Lead website performance strategies implementing SEO techniques across both technical and content SEO to include keyword ranking and visibility in line with prospective customer searches
· Align with the Digital Marketing paid strategies to acquire new customers effective Marketing and digital funnel planning across products in line with user intent insight.
· Drive a customer first culture, ensuring the customer is at the heart of all activities in line with Consumer Duty and Brand principles.

PEOPLE:

· Lead and develop the team of digital marketing experts, ensuring they have the tools to deliver their roles effectively and efficiently whilst striving for excellence
· Collaborate with key stakeholders, developing strong relationships across the business to align digital marketing strategies and deliver integrated campaigns, ensuring consistency and alignment with the brand ethos
· Help to drive a scorecard-focused culture where colleagues understand the scorecard and all objectives are fully aligned to this


FINANCE:
· Leads in development and implementation of digital marketing strategies aligned to the Bank’s scorecard
· Lead in ensuring rigorous data reporting and analysis is in place with key points shared and available to the business at all times.
· Lead in the tracking and analysis of website traffic, user behaviour and conversion rates to assess the effectiveness of the strategies and make data-driven recommendations
· Lead in driving effective and efficient use of budget for all Digital marketing activity to optimise ROI, ensuring all activity is measurable
· Lead in the defining and setting of objectives and KPIs for Digital Marketing activations to support the scorecard metrics.
· Lead in the development of strategies and technology to be reactive to change in search trends and use of AI. 

RISK:
· Lead the process of conducting regular technical and content audits, identifying opportunities for continuous improvement of our organic performance.
· Lead in efficient and effective practices and processes, ensuring correct controls are in place to mitigate risk and ensuring a risk management culture is embedded in line with the Risk Management Framework
· Lead in the continuous monitoring of the web site to maintain site integrity and mitigate performance risks 
· Manage 3rd party agencies and internal team to deliver effective Digital marketing plans.
· Adhere to the Bank's risk management framework, control measures and compliance processes, including communications, risk and budgetary controls
· Responsible for the management of digital supplier relationships, ensuring high service levels are maintained and negotiating efficient pricing structures to maximise return with the relationship

FUTURE:
· Be a thought leader in digital marketing, being constantly abreast of changes within the financial services industry and digital landscape. Stay up to date with the latest SEO trends; algorithm updates and industry best practices to ensure the website remains at the forefront of SEO innovation. 
· Work closely with any external supplier/partner to support the execution of the digital marketing strategies and identify new opportunities to improve to retain our distinctiveness in the category.


	TECHNICAL CAPABILITIES: (Detail qualifications needed for the role)

· Educated to degree or equivalent level


	KNOWLEDGE, SKILLS AND EXPERIENCE REQUIRED: (Detail the experience that is necessary to enable the incumbent to perform the role competently and effectively.)

· 5+ years’ experience of devising and delivering SEO and digital strategies 
· Demonstrated success in launching high-impact and performance driving digital marketing and social media campaigns that have significantly enhanced user acquisition and engagement
· Knowledge and experience of the key SEO industry tools, data analysis tools, the ability to interpret the information that they provide and devise strategies from them.
· Experience of HTML, CSS, and JavaScript development and constraints
· Experience of using multiple Content Management Systems
· Strength in understanding and applying agile methodologies
· Understanding and interpretation of data from search and analytical tools (i.e. Google Search Console, Adobe Analytics, SEM Rush, Searchmetrics, etc)
· Ability to conduct keyword research and use it to devise content strategies
· Ability to conduct technical and contextual SEO audits
· Ability to conduct competitor analysis
· Knowledge of all organic and paid digital marketing channels and traditional marketing channels
· Experience of people management, including developing/coaching others
· Experience with A/B and multivariate experiments
· Project management or Scrum master experience


	STAKEHOLDERS:

Internal
Digital
Brand  
Comms
Fraud
CRM
New Media
Product
Data Protection
Risk

External
Digital agencies
Creative agency
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