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	ROLE PROFILE

	
	Senior Specialist – Internal Communications

	Reports to:
	Head of Internal Comms and Engagement

	Grade:
	Senior Professional / Technical	Job Family: 
	Marketing Product & Comms
	Leadership Responsibility:
	Direct Reports:
	
	Indirect Reports:
	
	Regulatory Information: 
	Choose an item.
	Location:
	Binley, Coventry. Team-led hybrid working arrangements apply.
	Working hours:
	35

	Effective Date:
	
	WD Job Code:
	

	ABOUT THE ROLE 

	We're looking for someone who can make colleagues stop scrolling, start talking and take action.

This is a role for a creative campaign specialist who can turn big organisational priorities into memorable colleague experiences. From culture and engagement to transformation, customer outcomes and strategic priorities, you'll create campaigns that help colleagues understand where we're going, why it matters and the role they play.

You'll own our flagship internal communications campaigns from strategy through to delivery. You'll be equally comfortable developing a campaign brief, challenging a senior stakeholder, filming colleagues, editing video content or helping deliver an all-company event.

Curious, creative and relentlessly colleague-focused, you'll know how to turn complex information into clear stories, engaging content and experiences that people notice, understand and remember.

	ABOUT YOU 

	You'll thrive in this role if you:
· Think like a campaign manager, not a message sender.
· Spot the story inside a complex business update and make it relevant to colleagues.
· Are as comfortable editing a video as writing a communications strategy.
· Move easily between creative ideas, hands-on delivery and measurable outcomes.
· Challenge constructively, influence confidently and bring fresh thinking to every brief.
· Use insight and data to improve your work, not just report on it.
· Create experiences colleagues remember, not just communications they receive.

	REQUIREMENTS: 

	· A proven record of delivering campaigns that changed behaviour, increased engagement or improved understanding.
· Strong strategic thinking and storytelling skills, with the ability to simplify complex topics.
· Experience planning and delivering integrated campaigns across multiple channels and audiences.
· Ability to create high-quality written, visual, social and video content that feels native to each channel.
· Confidence moving between campaign strategy, stakeholder engagement and hands-on delivery.
· Ability to challenge constructively, influence decisions and build credibility with senior leaders.
· Experience using audience insight and data to measure impact and improve campaign performance.
· Confidence using AI and emerging technology to improve creativity, productivity or audience engagement.
· Excellent organisation, prioritisation and project management skills.



	YOUR KEY RESPONSIBILITIES. (Additional detailed performance objectives will be set by your manager)

	General Profile
	· Delivers clear, compelling and creative internal communications that inspire, engage and excite colleagues across the Group  
· Operates with pace, professionalism and precision - able to simplify the complex and cut through noise.  
· Confident, proactive and highly organised, with strong attention to detail and a “see it, solve it” mindset. 


	People & Relationships
	· Builds strong, trusted partnerships with business areas and project teams, acting as a go-to advisor for internal communications.
· Works collaboratively to understand priorities and translate them into clear, engaging messages that connect colleagues to purpose and change. 
· Supports leaders and managers within business areas to communicate with clarity, consistency and authenticity, helping them engage their teams effectively.


	Governance, Risk & Controls
	· Ensures messaging is accurate, timely and aligned to strategy, culture and organisational priorities.  
· Anticipates risks, advising leaders on sensitive or complex issues to protect trust and clarity.  
· Applies governance and approval processes to ensure high quality and well coordinated communications. 


	Impact, Scale & Influence
	· Drives engagement through modern, digital first communications that reach thousands of colleagues 
· Shapes leadership visibility and alignment, influencing behaviours and culture across SLT and other leaders  
· Elevates colleague experience by improving understanding, motivation and connection to our shared journey. 


	Decision Making / Problem Solving 
	· Simplifies complexity quickly, making informed decisions under pressure with sound judgement 
· Uses insight and data to assess what works, adapt approaches and continuously improve.  
· Anticipates issues, resolves blockers early and provides calm, strategic counsel in moments that matter. 


	Comparable Roles
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